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Per Mollerup
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BT 2T R—IDTHAYAVHIV RV MELTHADZERZR D, TRV TA7 > MIZE, @M. /Kb, B8E. EitE
RURB&#7%GE, /13— EL vl TMarks of Excellence: FL—F—7ICET 2 EE SR FEMHH(1997/2013) 1, TCollapsibles:
AR—2EENT D Y fcfcdr) BEDTIV/INL(2002)]. Wayshowing ! BEHY A2 DHA KZ4>/(2005) ZLT. ZDED
[Wayshowing>Wayfinding : A& &S] #2013F(CHRRL. 2014 (TI TData Design : &, BFr. BROEBEL ] ZHRFE.

Per Mollerup Dr.Tech.

Per Mollerup is Professor of Communication Design at Swinburne University of Technology, Faculty of Design,
Melbourne. From 1984 to 2009 Per Mollerup was the owner and principal of Designlab in Copenhagen, an award-
winning Danish design consultancy specialized in wayshowing and branding. Clients included airports, transportation
companies, hospitals, museums, and private companies. Per Mollerup has written several books on design including
“Marks of Excellence: The history and taxonomy of trademarks (1997/2013)”", “Collapsibles: A design album of space
saving objects (2002)", “Wayshowing”, “A guide to environmental signage (2005)”, and “Wayshowing>Wayfinding: Basic
& interactive”, 2013.In 2014, “Data Design: Visualising quantities, locations, connections” will be published.
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